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1. Introduction

1.In recent decades, the European Union (EU) has implemented increasingly stringent regulations aimed
at reducing greenhouse gas emissions, particularly within the automobile industry. As part of its broader
commitment to combating climate change and achieving carbon neutrality by 2050, the EU has
introduced policies such as the COz Emission Performance Standards for Cars and Vans, which impose
strict targets on manufacturers to lower vehicle emissions. These regulations have significantly shaped
the European automotive market, compelling manufacturers to adapt their production strategies, invest
in cleaner technologies, and shift toward electrification.

2.At the same time, lobbying has played a crucial role in shaping and influencing the development of
these regulations. Lobbying within the EU framework refers to the process by which interest groups,
including private companies, industry associations, and NGOs, engage with policymakers to advocate
for specific legislative outcomes. The European Parliament, the European Commission, and the Council
of the EU serve as key institutions where lobbying efforts take place, with major automobile
manufacturers and industry groups actively seeking to negotiate regulatory frameworks that balance
environmental objectives with economic and technological feasibility.

3.The automobile industry is one of the most influential economic sectors in Europe, employing millions
and contributing significantly to GDP. Given the high stakes involved in emissions regulations,
automobile manufacturers have sought to leverage lobbying as a strategic tool to ensure that policies
align with both environmental goals and industrial realities. This case study will examine how lobbying
has shaped emissions regulations and explore the ways in which the automotive industry has adapted to
these changes. By focusing on the automobile sector’s response to evolving EU environmental policies,
this analysis will highlight the intersection between regulatory frameworks, industry lobbying, and
market transformation.

I1. Background
1. Historical Perspective on the EU’s Emissions Standards
4.The regulation of vehicle emissions in the European The EU’s automotive industry...

Union has evolved significantly over the past few
decades, reflecting the growing importance of

environmental protection and climate change mitigation. % LE Q—EH
The first major EU-wide emissions regulation, ”\ i ”” = I s
introduced in 1992 under the Euro 1 standard, aimed to i Menemeibgtine. B
limit pollutants such as carbon monoxide (CO), nitrogen

oxides (NOx), and particulate matter (PM). These is the largest research and development sector in the EU

regulations became progressively stricter with

subsequent iterations—Euro 2 (1996), Euro 3 (2000), e

Euro 4 (2005), Euro 5 (2009), and Euro 6 (2014)—each ' ,_ € 60 bition
tightening the permissible limits on vehicle emissions. @ S The automotive sector accounts

for 34%o of all research and
development in the EU
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Projected CO2 emission reductions for new cars and vans 5.However, carbon dioxide (COZ) emissions were not

directly regulated in the early years. It was not until

2009 that the EU adopted binding CO. emission

it performance standards for passenger cars and vans,

159 setting a target of 130 g/km of CO: by 2015 and later

limitof 95 g/km by 2021. In 2019, the EU set even more

1o%* ambitious targets, aiming for a 37.5% reduction in

, s CO: emissions from new cars by 2030 compared to

i 7 2021 levels. The European Green Deal and the "Fit

B { @, . for 55" package, introduced in 2021, further

= = reinforced this trajectory, with the ultimate goal of

phasing out internal combustion engine (ICE)
comparedtothe 2021tergets yehicles by 2035.

6.These policies fundamentally reshaped the automotive industry, pressuring manufacturers to invest
heavily in cleaner technologies such as electric vehicles (EVs), hydrogen fuel cells, and hybrid models.
The shift from voluntary to binding emissions targets marked a turning point in how the industry
approached sustainability and compliance.

II. The Automobile Industry’s Initial Stance and Challenges
Faced

7.The automobile industry’s response to emissions regulations has historically been a mix of resistance,
adaptation, and strategic lobbying. When stricter CO: limits were first introduced, many major car
manufacturers—including Volkswagen, BMW, and Renault—expressed concerns over the feasibility of
compliance within tight deadlines. Industry leaders argued that these regulations would lead to increased
production costs, job losses, and a potential decline in European competitiveness.

8.0ne of the major challenges faced by car manufacturers was the technological gap between existing
internal combustion engine (ICE) vehicles and the low-emission alternatives required to meet EU
targets. Transitioning to electric mobility required extensive investment in battery technology, charging
infrastructure, and supply chain adjustments, which posed significant financial and logistical hurdles.
Smaller manufacturers, in particular, struggled to keep pace with larger competitors that had the
resources to innovate more rapidly.

9.Another key challenge was consumer demand and market readiness. In the early 2010s, electric
vehicles (EVs) and hybrid cars were still considered niche products, with limited public infrastructure
to support widespread adoption. Consumer skepticism about battery life, charging times, and vehicle
affordability further complicated the industry's transition.

10.To navigate these challenges, the automobile sector turned to lobbying as a crucial tool to influence
regulatory timelines, secure subsidies for green technology development, and ensure a competitive
transition. Industry associations such as the European Automobile Manufacturers' Association (ACEA)
played a pivotal role in negotiating with EU policymakers to balance environmental objectives with
industrial realities.
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This section sets the foundation for analyzing how lobbying efforts shaped the final form of emissions
regulations and how the industry adapted in response to these legislative changes.

1. Lobbying Efforts

11.Lobbying has played a crucial role in shaping the European Union’s emissions regulations,
particularly in the automobile industry, where the stakes are high due to economic, technological, and
environmental concerns. Given the significant impact of stringent emissions standards on production
costs, competitiveness, and market dynamics, automobile manufacturers have actively sought to
influence policy decisions through various lobbying strategies.

12.0ne of the primary methods employed by automobile manufacturers has been direct engagement
with EU institutions. Major car companies, including Volkswagen, BMW, Mercedes-Benz, Renault, and
Stellantis, have consistently maintained a strong presence in Brussels, ensuring their voices are heard at
key moments of legislative decision-making. These manufacturers have met with policymakers,
submitted position papers, and participated in public consultations to shape the regulatory landscape in
a way that aligns with their interests. In addition to individual lobbying, many companies have chosen
to act collectively through industry coalitions such as the European Automobile Manufacturers’
Association (ACEA), which represents the largest car manufacturers in Europe. ACEA serves as a
unified voice for the sector, allowing manufacturers to pool resources and advocate for regulatory
flexibility, particularly regarding emissions targets and compliance deadlines.

13.Beyond direct lobbying in Brussels, automobile manufacturers have also exerted influence through
national governments. Given that EU policymaking involves both supranational institutions and member
states, car companies have often pressured their home governments to advocate on their behalf during
EU negotiations. Germany, in particular, has played a pivotal role in defending the interests of its
domestic automotive industry, often pushing for more lenient timelines and exemptions in emissions
regulations. The German Association of the Automotive Industry (VDA) has been instrumental in this
effort, working closely with government officials to secure regulatory outcomes that favor German
manufacturers. Similar efforts have been observed in France, where the French Automobile
Manufacturers’ Committee (CCFA) has lobbied for policies that accommodate the interests of Renault
and Peugeot.

14.Another key lobbying strategy has been the framing of emissions regulations as a threat to economic
stability and employment. Automobile manufacturers have frequently argued that overly ambitious
regulatory changes could lead to factory closures, job losses, and a decline in Europe’s competitive edge
against non-EU manufacturers such as Tesla, Toyota, and emerging Chinese electric vehicle producers.
By emphasizing these potential consequences, the industry has been able to negotiate more gradual
transitions and secure concessions, such as extended compliance periods or allowances for hybrid
vehicles as transitional solutions.

15.In addition to economic arguments, car manufacturers have also engaged in lobbying through the
provision of scientific and technical expertise. Given the complexity of emissions regulations,
automakers have presented alternative scientific assessments and technical roadmaps to challenge some
of the stricter proposals set forth by EU institutions. By highlighting technological constraints and the
challenges of rapid implementation, they have successfully influenced the fine print of regulations,
securing more favorable conditions for their transition to lower-emission technologies. Some lobbying
efforts have also focused on securing regulatory loopholes, such as credits for alternative fuel
technologies or exemptions for specific vehicle categories, allowing manufacturers greater flexibility in
meeting emissions targets.
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16.The influence of these lobbying efforts is evident in the key actors involved in shaping EU policy.
The European Automobile Manufacturers’ Association (ACEA) remains the most powerful lobbying
organization for the sector, playing a decisive role in delaying the implementation of stricter CO-
standards in the early 2010s. The German Association of the Automotive Industry (VDA) has also
wielded significant influence, particularly in securing exemptions for high-performance vehicles and
advocating for a phased regulatory approach. In contrast, organizations such as Transport &
Environment (T&E) have worked to counteract industry lobbying by advocating for stricter emissions
regulations. Their investigations, notably the exposure of Volkswagen’s Dieselgate scandal in 2015, have
played a crucial role in shifting the policy debate towards greater regulatory oversight.

17.Through these various lobbying strategies, automobile manufacturers have successfully shaped the
trajectory of EU emissions regulations. While the push for stricter environmental policies has continued,
lobbying efforts have ensured that the regulatory framework remains adaptable to the realities of the
industry, securing compromises that balance environmental goals with economic and technological
feasibility.

2. Impact Analysis

18.The lobbying efforts of the automobile industry have had a profound impact on the evolution of the
European Union’s emissions regulations. While the EU has maintained its commitment to reducing
greenhouse gas emissions from the transport sector, the influence of automobile manufacturers has led
to key modifications in the pace, scope, and implementation of regulatory measures. As a result, the
industry's adaptations have been shaped not only by the necessity to comply with environmental policies
but also by the concessions and adjustments secured through lobbying activities.

19.0ne of the most significant changes attributed to lobbying has been the phased introduction of stricter
CO: emissions limits. While the European Commission initially proposed ambitious reduction targets,
automobile manufacturers lobbied for longer transition periods, arguing that abrupt regulatory changes
would disrupt production lines and threaten European competitiveness. This resulted in a more gradual
implementation of emissions caps, allowing manufacturers additional time to develop cleaner
technologies and adjust their business models. For example, the 2020 CO: target of 95 g/km for
passenger cars was initially met with resistance, leading to flexibility mechanisms such as supercredits,
which allowed manufacturers to offset emissions by producing low-emission vehicles.

20.Another notable regulatory shift influenced by lobbying has been the inclusion of hybrid technologies
as part of the EU’s sustainable mobility framework. While early legislative drafts primarily focused on
the transition to fully electric vehicles, the automobile industry successfully lobbied for the recognition
of plug-in hybrid electric vehicles (PHEVs) as a viable transitional solution. This allowed companies to
continue producing hybrid models while benefiting from regulatory incentives, despite later concerns
about the real-world emissions of some PHEVs. The industry also played a role in shaping the Euro 7
emissions standard, originally expected to impose much stricter limits on nitrogen oxide (NOx) and
particulate matter. Due to pressure from major manufacturers and industry groups, the final Euro 7
proposal was less severe than initially anticipated, with extended compliance deadlines and softened
restrictions on internal combustion engine (ICE) vehicles.

21.In response to evolving regulations, automobile manufacturers have implemented significant
adaptations within their industry. The most prominent shift has been the acceleration of investments in
electric vehicle (EV) technology. Companies such as Volkswagen, BMW, Renault, and Stellantis have
restructured their production strategies to prioritize electrification, launching extensive EV lineups and
investing in battery research and infrastructure. The EU’s emissions regulations, despite being tempered
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by industry lobbying, have ultimately driven automakers to embrace a long-term transition toward
sustainable mobility.

22.Additionally, the lobbying-induced flexibility in emissions standards has allowed manufacturers to
continue refining their internal combustion engine (ICE) technology. Rather than an immediate phase-
out, companies have introduced cleaner combustion engines with improved fuel efficiency and lower
emissions, ensuring compliance with current regulations while delaying the full electrification of their
fleets. This strategy has provided automakers with the financial stability necessary to invest in emerging
technologies such as hydrogen fuel cells and synthetic fuels, which are now being explored as potential
alternatives to full electrification.

23.Moreover, lobbying has influenced the regulatory landscape in a way that has maintained European
manufacturers’ competitive position on the global market. By securing regulatory compromises,
automakers have been able to avoid abrupt shifts that could have disadvantaged them against
competitors from countries with less stringent environmental policies. This has been particularly
important in maintaining profitability while adapting to new sustainability demands.

24.In conclusion, while the EU’s emissions regulations have steadily tightened over the years, the
lobbying efforts of the automobile industry have played a decisive role in shaping their implementation.
The industry's influence has resulted in a more gradual and flexible regulatory approach, allowing
manufacturers to balance compliance with economic sustainability. In turn, these regulatory adjustments
have facilitated a progressive but controlled transformation of the sector, ensuring that European
automakers remain at the forefront of innovation while meeting evolving environmental objectives.

IV. Data and Statistics

25.The evolution of emissions regulations in the European Union has had a measurable impact on both
the automotive industry and the broader market. The data surrounding emissions reductions, vehicle
production trends, and economic shifts highlight the direct consequences of regulatory measures and
lobbying efforts. This section presents key statistics and graphical trends to illustrate the impact of EU
policies on automobile manufacturers, particularly in relation to the shift toward low-emission vehicles
and the economic ramifications of these changes.

1. Emission Trends Over the Years

26.Since the early 2000s, the European Union has implemented increasingly stringent CO- emissions
standards for passenger cars and commercial vehicles. According to data from the European
Environment Agency (EEA), the average CO: emissions from new passenger cars in the EU fell from
172 g/km in 2000 to 95 g/km in 2020, reflecting a 45% reduction over two decades. This decline is
largely attributed to regulatory mandates, but lobbying efforts played a key role in determining the
timelines and implementation strategies for these reductions.
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Figure 1. Average CO:2 emissions from new passenger cars and future
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26.Council on Clean Transportation (ICCT) illustrates that emissions reductions have not been linear.
Notable slowdowns occurred during periods of strong industry pushback, such as between 2012 and
2015, when manufacturers successfully lobbied for regulatory flexibility. However, with the
introduction of the 2020 targets and the EU Green Deal, the downward trend accelerated, compelling
manufacturers to adopt cleaner technologies at a faster pace.
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Figure 1. Historical average CO, emission values, standards, and proposed targets for European
passenger cars, all in NEDC. Rates in g/km and percent refer to annual rates.
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Figure 2. Historical average CO, emission values and standards for European vans, all in NEDC.
Rates in g/km and percent refer to annual rates,
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Figure 3. Direct CO, emissions in the EU from light-duty vehicles (cars and vans) and heavy-duty
vehicles (trucks and buses) with adopted, proposed, and potential CO, standards. Data labels for
2030 show the percent change in emissions from 2005 levels. LDV, light-duty vehicles; HDV,
heavy-duty vehicles; ISC, in-service conformity testing. Results are estimated using the ICCT
Roadmap Model.

2. Market Shifts Towards Electric and Low-Emission Vehicles

27.The automotive market
has undergone a profound Total market share of newly registered passenger electric vehicles in the
transformation due to European Union between 2015 and 2023

25%

emissions regulations. As
a result of EU mandates,
electric  vehicle (EV)
adoption  has  surged,
particularly in the last 21.56%
decade. In 2015, electric 0%
vehicles accounted for
only 1% of total car sales
in Europe, whereas by
2023, this figure had risen
to nearly 14%, with some
countries such as Norway
surpassing 80% EV market
share. oo
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advocating for hybrid models as an intermediary step. This resulted in plug-in hybrid electric vehicles
(PHEVs) being granted preferential regulatory treatment, contributing to their market growth before
stricter CO- caps were enforced. Between 2018 and 2022, PHEV sales in the EU increased by over
400%, showing how industry influence shaped consumer trends and regulatory incentives.

29 .Meanwhile, data from the European Automobile Manufacturers’ Association (ACEA) highlight a
significant decline in diesel vehicle sales, which once dominated the European market. In 2015, diesel
cars made up 52% of all new car registrations, whereas in 2023, they accounted for less than 20%,
reflecting the combined effects of emissions regulations, shifting consumer preferences, and
manufacturer strategies.
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3. Economic Implications for Manufacturers

30.The economic impact of emissions regulations has been substantial, with manufacturers forced to
invest heavily in research and development (R&D) to meet new standards. Reports from McKinsey &
Company estimate that European automakers have collectively invested over €250 billion in
electrification technologies over the past decade. Volkswagen alone committed €180 billion in EV
development between 2023 and 2027, highlighting the immense financial burden imposed by regulatory
shifts.

10
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31.Employment trends also reflect the industry's
adaptation to emissions regulations. A report by the
European Commission projects that the transition to
electric mobility will lead to a net loss of
approximately 500,000 jobs in traditional automotive
manufacturing by 2035, primarily affecting engine
and transmission production. However, at the same
time, the rise of battery manufacturing and EV
component production is expected to create over
600,000 new jobs, shifting labor demand to different
skill sets.

32.From a financial standpoint, manufacturers have
leveraged lobbying efforts to secure subsidies and
incentives, mitigating some of the economic strain.
For instance, the EU's €750 billion COVID-19
recovery package allocated significant funding to
green mobility, with major automakers benefiting
from state-sponsored EV infrastructure investments
and research grants. These economic factors
demonstrate the complex interplay between
regulatory requirements, lobbying influence, and
market transformation.
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4. Conclusive Remarks

33.The data and statistics clearly illustrate that while emissions regulations have driven significant
environmental progress, lobbying efforts have shaped the pace and nature of these changes. By
advocating for regulatory flexibility, automobile manufacturers have managed to balance compliance
with economic sustainability, securing transition periods, hybrid incentives, and financial support. As
the EU moves towards its 2035 zero-emission vehicle target, the industry's continued lobbying will
likely influence the final shape of future regulations, ensuring that economic and industrial
considerations remain central to policy development.

IV. Case Studies: The Impact of Emissions Regulations

34.The role of lobbying in shaping emissions regulations within the European Union is best illustrated
through specific case studies of automobile manufacturers that have actively influenced policy decisions
to their advantage. This section examines two key examples: Volkswagen’s strategic lobbying for
emissions credits and Renault’s successful push for hybrid incentives. These cases demonstrate how
lobbying efforts have shaped regulatory frameworks, impacted business models, and ultimately
influenced the trajectory of the automotive industry.

1. Volkswagen: Lobbying for Emissions Credits and Regulatory
Flexibility

35.Volkswagen (VW), one of the largest
automakers in Europe, has historically played
a significant role in lobbying efforts
concerning emissions regulations. Following
the 2015 Dieselgate scandal, the company
2 6000 faced immense regulatory and reputational
“ challenges. To navigate this crisis and align
itself with the EU’s tightening emissions
standards, Volkswagen adopted a dual
strategy: advocating for regulatory flexibility
while investing heavily in electric vehicle
(EV) development.

Vehicle sales (units)

2,000
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36.0ne of Volkswagen’s key lobbying
efforts was centered around emissions credit
trading. In 2019, as part of negotiations on
the EU’s 2020-2021 CO: emission targets,

Table 2: Overview of InfluenceMap's assessment of Volkswagen

Performance

Volkswagen

Performance Band (A+ to F) is a full measure of a company'’s climate policy
engagement, accounting for both its own engagement and that of its industry

C
. . Band associations. A+ indicates full support for Paris-aligned climate policy, with grades
VOlkSWElgen IObbled fOf a meChanlsm that from D to F indicating increasingly obstructive climate policy engagement.
allowed manufacturers to form emissions
credit pOOlS, enabling COmpaniCS with lower Organization Score (0 to 100) expresses how supportive or obstructive the
emissions (SUCh as Tesla) tO sell excess Organization 3% company is towards climate policy aligned with the Paris Agreement, with scores
i . K Score under 50 indicating “internal” misalignment between the Paris Agreement and the
credits to manufacturers exceeding their company's detailed climate policy engagement.
limits. This measure provided VW with a
financial buffer while it transitioned towards Relationship Score (0 to 100) expresses how supportive or obstructive the
. . . . Relationshi company’s industry associations are towards climate policy aligned with the Paris
electrification. Reports indicate that i 50% Agreement, with scores under 50 indicating “external” misalignment between the

Score
Paris Agreement and the detailed climate policy engagement of the company’s

Volkswagen purchased over €150 million S

worth of CO: credits from Tesla in 2020
alone, allowing it to meet regulatory
requirements without immediately
overhauling its vehicle lineup.

Engagement Intensity (0 to 100) is a measure of the level of policy engagement by
51% the company, with scores above 12 indicating active engagement, and scores
above 25 indicating highly active or strategic engagement.

Engagement
Intensity

37.Additionally, Volkswagen lobbied for a more gradual
phase-out of internal combustion engines (ICEs) to ensure
that its investments in hybrid and alternative fuel vehicles
remained profitable. By engaging with EU policymakers,
the company successfully pushed for an extended
compliance timeline, allowing certain hybrid models to
qualify for emissions targets until at least 2030. This

Best Selling Electric Car in Europe

Rk MGt Pegmt RMD VohoXOAO Oaa  WAIDA VW3 Teds  Tels lobbying effort not only delayed immediate financial strain
but also allowed Volkswagen to strategically phase out

o edd i dlesell .and gasoline mpdels while maximizing profits from
T e transitional technologies.
Tesla Model 3 19,621 . .

o : 38.The impact of these lobbying efforts on Volkswagen’s
Volkswagen ID.3 17,316 i 7 .
Volkswagen DA 16 business model has been substantial. By securing regulatory
Dacia Spring 14,066 flexibility, the company was able to manage its transition
Volvo XC40 13,786 costs, avoid heavy non-compliance fines, and strengthen its
Fiat 500 13,543 position in the EV market. In 2022, Volkswagen announced
Peugeot 208 172060 its commitment to becoming fully electric by 2033 in
“ | e Europe, a shift made possible by a decade of lobbying,
Renault Megane 10,876 .. .

) strategic investments, and regulatory adaptation.
13
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2. Renault: Lobbying for Hybrid Incentives and Government Subsidies

39.Renault, another major European car manufacturer, pursued a different
lobbying strategy, focusing on securing government incentives for hybrid
vehicles and negotiating state-backed financial support. Unlike
Volkswagen, which pivoted aggressively toward electric vehicles, Renault
initially lobbied for stronger regulatory recognition of hybrid technology
as a transitional solution.

40.0ne of Renault’s major lobbying victories came in the form of favorable
emissions thresholds for plug-in hybrid vehicles (PHEVs). During the
European Commission’s 2017-2019 policy discussions on future CO:
targets, Renault, along with other manufacturers, successfully argued that
PHEVs should be classified as “low-emission vehicles,” granting them
regulatory advantages similar to full EVs. This allowed Renault to continue
marketing and profiting from its hybrid models—particularly the Renault
Captur and Clio E-Tech PHEVs—while gradually expanding its electric
vehicle lineup.

ol Renault

InfluenceMap Score
for Climate Policy Engagement &

D+
Performance Band @

54%
Organization Score )

54%
Relationship Score @

32%
Engagement Intensity @

About Our Scores

Modifications to InfluenceMap Scoring v

41.Additionally, Renault lobbied extensively for government-backed incentives, particularly in France.
During the COVID-19 economic downturn, the company played a key role in negotiations that led to a
€5 billion French government bailout package, which included subsidies for the production of cleaner
vehicles. Renault’s lobbying ensured that these incentives did not exclusively favor full-electric cars,
but also extended to hybrid models, allowing the company to maintain a competitive edge in the

evolving market.

42.The impact of Renault’s lobbying strategy is evident in its current market positioning. While other
manufacturers faced financial struggles adapting to stringent regulations, Renault leveraged its lobbying
success to sustain hybrid vehicle sales while gradually expanding its EV market share. As of 2023,
hybrids still accounted for nearly 30% of Renault’s European sales, illustrating how lobbying shaped

the company’s business model and regulatory compliance strategy.

European carmakers' rising capital expenditures
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Shows combined annual capital expenditures for major European carmakers, which rises from a low of under 40 billion euros in

2020 to about 55 billion euros in 2024
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3. Conclusive Remarks

43.These case studies illustrate how lobbying has served as a strategic tool for automobile manufacturers
navigating the evolving regulatory landscape of the European Union. Volkswagen’s success in securing
emissions credit mechanisms and regulatory flexibility allowed it to manage transition costs effectively,
while Renault’s focus on hybrid incentives and government subsidies enabled it to maintain profitability
during a shifting market. In both cases, lobbying efforts did not merely influence policies—they directly
shaped the companies’ business models, allowing them to remain competitive while complying with
increasingly stringent emissions regulations. As the EU moves toward its 2035 zero-emission vehicle
target, lobbying will continue to play a crucial role in defining the pace and nature of this transformation.

V. Lobbying for Progress: Bridging Industry and Sustainability

44 Lobbying, often perceived negatively as a tool for corporate self-interest, can also serve as a vital
mechanism for facilitating productive dialogue between industries and policymakers. In the case of the
automobile sector, lobbying has played a crucial role in shaping emission regulations that balance
environmental sustainability with economic feasibility. Through adaptive strategies, innovation
incentives, and economic stability measures, lobbying has contributed to a structured and realistic
transition toward greener transportation.

1. Adaptive Strategies

45.0ne of the key contributions of lobbying has been fostering
an open dialogue between automobile manufacturers and
European policymakers. The transition to stricter emission

standards required a nuanced approach, as sudden, rigid o0
regulations could have jeopardized the industry's stability.
Lobbying efforts enabled industry representatives to 30
communicate the technical and economic challenges of rapid
decarbonization, leading to the establishment of phased =

implementation strategies. For example, the EU’s CO. emission
reduction targets were set in stages—first aiming for a 15%
reduction by 2025 and a 55% reduction by 2030—allowing
manufacturers to gradually adjust their production models. This 25m 288t
structured approach prevented regulatory shocks and ensured that e e eben e
companies had sufficient time to innovate and comply with new

standards.

100

2. Innovation and Investment

46.Lobbying has also been instrumental in securing government incentives for research and
development in green technologies. By demonstrating the long-term economic benefits of sustainable
investment, automotive industry representatives have successfully advocated for subsidies, tax breaks,
and funding for electric vehicle (EV) infrastructure. The European Green Deal, heavily influenced by
industry consultations, allocated billions of euros to support the development of alternative energy
sources, battery technology, and hydrogen fuel cells. The EU Innovation Fund, for example, has
provided substantial grants for car manufacturers transitioning to cleaner technologies. This symbiotic
relationship has ensured that environmental objectives are met without stifling industrial growth,
creating a win-win scenario for both policymakers and manufacturers.
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3. Economic Stability

47 Beyond technological advancement, lobbying efforts have contributed to maintaining economic
stability within the automobile sector. The automotive industry is one of Europe's largest employers,
with over 13 million direct and indirect jobs at stake. Sudden regulatory changes could have resulted in
widespread job losses, supply chain disruptions, and financial setbacks. However, through negotiations
facilitated by lobbying groups such as the European Automobile Manufacturers Association (ACEA),
transition periods were established to allow businesses to restructure their operations without severe
economic consequences. Moreover, lobbying has helped shape regulatory frameworks that support
hybrid solutions, such as plug-in hybrid electric vehicles (PHEVs), as an intermediary step toward full
electrification. This strategic approach has provided a safety net for companies and workers alike,
ensuring a smoother shift toward sustainability without sacrificing economic security.

4. Conclusive Remarks

48.Far from being a purely self-serving endeavor, lobbying in the automobile industry has acted as a
bridge between regulatory ambition and industrial reality. By promoting adaptive regulatory strategies,
securing incentives for innovation, and safeguarding economic stability, lobbying has contributed to a
pragmatic and effective transition toward greener mobility in Europe. While challenges remain, this case
study illustrates how well-structured lobbying efforts can align private sector interests with broader
societal and environmental goals.

VI. Commentary

1. Evaluation

49.In conducting this case study, it is essential to maintain an objective and evidence-based approach.
Despite my personal reservations about the influence of lobbying in various industries, I must focus on
the facts and documented outcomes of lobbying efforts in the context of the automobile sector. To ensure
the analysis remains impartial, this analysis has relied on verified data, such as emissions statistics,
market trends, and financial reports, as well as scholarly research and industry insights. This approach
allows for a more accurate assessment of the role that lobbying has played in shaping European
emissions regulations and its impact on the automobile industry. By focusing on tangible results, I can
present a fair and comprehensive overview of how lobbying has facilitated—or hindered—the industry's
transition to greener technologies.

2. Balanced Perspective

50.While lobbying is often viewed through a critical lens due to its potential to prioritize corporate
interests over public welfare, it is crucial to acknowledge that it has both positive and negative aspects.
In this study, it has been highlighted not only the benefits of lobbying, such as fostering innovation,
securing financial support for green technologies, and ensuring a gradual regulatory transition, but also
the criticisms associated with it, such as concerns about undue corporate influence on policymaking and
the potential for regulatory capture. By presenting both sides, [ aim to offer a balanced perspective that
recognizes the complexities of lobbying. However, in the context of the automobile industry’s adaptation
to emissions regulations, I will emphasize the constructive outcomes that lobbying has helped bring
about—such as the development of realistic, phased targets for emissions reductions, the promotion of
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electric vehicle technology, and the creation of incentives that have allowed manufacturers to meet
regulatory demands without jeopardizing economic stability. This balanced perspective will allow
readers to draw informed conclusions about the role of lobbying in shaping the future of the automotive
industry and its relationship with regulatory bodies.

VII. Conclusion

51.This case study has explored the intersection of lobbying and emissions regulations within the
European automobile industry, highlighting how manufacturers have strategically engaged with EU
policymakers to influence regulatory frameworks. Through the analysis of historical developments,
lobbying strategies, and their tangible impacts, it becomes clear that lobbying has played a crucial role
in shaping the industry’s response to environmental regulations.

52.The study has demonstrated that European emissions regulations have undergone significant
evolution over the past decades, progressively tightening to meet the EU’s ambitious climate goals.
Initially, these regulations posed considerable challenges for automobile manufacturers, requiring
substantial investments in research, development, and technological innovation. However, rather than
merely resisting change, industry stakeholders engaged in lobbying to ensure that the regulatory
transition remained economically and technologically feasible.

53.Key lobbying efforts—such as Volkswagen’s advocacy for emissions credit trading and Renault’s
push for hybrid incentives—illustrate how manufacturers have used lobbying not as a means of avoiding
compliance but as a strategic tool to bridge the gap between regulatory expectations and industrial
capabilities. These efforts have allowed companies to phase out high-emission vehicles gradually, secure
financial incentives for transitional technologies, and negotiate realistic timelines for compliance. As a
result, lobbying has not only facilitated smoother adaptation for manufacturers but has also contributed
to the broader policy objective of reducing emissions without causing severe economic disruptions.

54 Moreover, lobbying has played a constructive role in encouraging innovation. By securing regulatory
mechanisms such as emissions credits and hybrid incentives, automobile manufacturers have been able
to allocate resources effectively, accelerate investments in electric vehicle technology, and maintain
market stability during the transition. Without these lobbying efforts, the industry might have faced
abrupt regulatory shifts, leading to job losses, supply chain disruptions, and economic downturns within
the sector.

55.Ultimately, this case study challenges the often negative perception of lobbying by demonstrating its
potential to align industry capabilities with regulatory ambitions. Rather than being a purely self-serving
exercise, lobbying—when conducted transparently and responsibly—can serve as a critical dialogue
between regulators and industries, ensuring that environmental policies are both effective and
economically sustainable. As the EU moves toward its 2035 zero-emission target, the continued
engagement between policymakers and industry representatives will remain essential to balancing
climate objectives with industrial realities.
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